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3-D Campaign

The Adcom Group, Inc.

Cleveland Clinic competes in a world of health-care providers that struggle to market
themselves with a uniquely distinct look and feel. The use of custom designed
imagery will provide great value by clearly separating our local print campaign from
other providers... and for that matter, from all other advertisers. It speaks to the time
and effort Cleveland Clinic gives to every procedure and patient, with a visual
sophistication.

CLEVELAND CLINIC / REGIONAL ADVERTISING CAMPAIGN
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With this in mind, we developed a creative approach distinguished by handcrafted
artworks. Unique images created from paper are formed into easily identifiable shapes
or objects, and then photographed as dimensional art.

In addition to being one-of-a-kind, the handcrafted element lends a human touch to the

brand, with artwork that conveys meticulous attention to detail and an approachable,
personalized touch.

After passing through a round of comparative testing this campaign
stood apart from the other ads for a number of reasons, but most notably

participants scored highly the balance of information and positive
perception.
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Ranked #1 in
heart care again.
And again.
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300 pediatric physicians. Over 30 area locations.
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As a craftsman, | tend to favor illustration and printmaking skill-sets. | have won a
number of awards in design communities for Illustration work and have been
featured in several publications, including ‘Design for Obama’ and ‘Iron This.” | am
a Threadless award winning t-shirt designer and have been featured on Shirt Punch
and Woot for several illustrations.

ILLUSTRATION / VARIOUS PROJECTS
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The Cafe Racer.

| have worked for a number of years with an international collective of artists called
The Black Rock. Through this collaboration | have had merchandise and apparel
created and sold world-wide.
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LEE ADAMS NORRIS / PERSONAL WORK



~a

D
~ W -_‘.jy Y/ //

PICK YOUR :é;’
POWERS ex _&

CHEMICAL ACCIDENT TOXIC 00ZE

OCCURRENCE

POWERS POWERS:

LEE ADAMS NORRIS / PERSONAL WORK



; DESIGN MANAGEMENT




CREATIVE BRIEF

15006 - PERSPECTUS LOGO DESIGN

Project Requirements

Timeline Overview

PRODUCTION ART DEPARTMENT

TEAMS OF RECORD

Ad utrumaue pqro\usd .
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“Prepare

A majority of my time over the past 10 years has been in setting, operating, and
leading operational design changes and the management associated with creative
teams. | believe guiding a collaborative team of writers, designers, and developers
requires a unique approach to the talent and motivators and work to create under-
standable but inclusive processes for all teams.

Company Name
Perspectus Architecture
Website

www perspectusarch.com

Primary Objecti

Challenge

Account Lead  Marissa Fratantenio
Creative Lead  Lee Norris

Job # 15006
Date Created  4/27/20

Perspectus Architecture is looking for Adcom’s design team to create an updated and refreshed
. The

loga design and identity kit, along 2

par 9 2 brand with it -and align
e

e g

Target Audiences

‘This mark ks being developed to express the
entirety of the brand for any audience
seaking to partner, hire, work for, of contract

«Tha dient team has attempted this project
before, but feels it needs outside views.

Tt 15 less audi
specificin it's message, as it seeks to exude
pure brand marketing.

Messages Delivered

The client team has been gravitating
towards holding a position that articultates
how well they balance design, with
outstanding setvice. Design should always
{and literally) come first in the brand’s
expression, and theiris interest in exploring
their unique view and dichotormy in

by many.

- Existing mark uses the cirde elemant to
represent having a unique "point” of view.

Visisal metaphiors expressing *viewpoints* or
“service” or “high desin” all seem to fall in
line.

The visual langusge should be wide encugh
10 apply to a number of tactics. Never
forgetting the mark will need to reduce to 1

the new mark. color and small for ail blueprints and
construction drawings.
Brand Personality & Expression
Design Firsc Visual
stewards of culture, of health, and
Sarais D of history puts us n a unifque Type Styles Colors
position, This means we need to Sophisticated palette with
ep :'EWPW:";‘";"L"::SM: Maidem limited use of bold colors.
oster trustand collaboration,and <
{wremainconfidentinwhoweare  <13551C Faskding (5 of e ped.
Proactive R Whnecld do: Highly DESIGN FORWARD - w
energetic, we tum our passion into.
solutions - excited about each new . .
SANS-SERIF
Curlous space and the ideas we can
populate them with.

ORGANIZATIONAL DESIGN
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VISION TEAM MODEL

CREATIVE LEAD /
CREATIVE DIRECTOR

PROJECT PLANNER/
PROJECT MANAGEMENT

ACCOUNT STRATEGY/
ACCOUNT EXECUTIVE

Often these works are used as foundation setting tools within the agency. Helping my
clients and internal partners relate to the skills and employees responsible for output
leads to a significantly higher quality of creative output. Operational design works at the
macro and micro levels helping to paint a clear picture of roles and interactions of
Processes.

DIPARTHENT LEVEL LiaOmR P

[SEPARTHENT LEVEL OMGANZATION

CUBNT LEVEL FOCUS

CREATIVE
TEAM LEADS

cumwy 8 cuus
Focus

CREATIVE
TEAMS

IDEATION TEAM STRUCTURE / TEAMS OF RECORD

Ad utrumaue poratus

CLEVELAND CLINIC DIGITAL APPROACH

BEST PRACTICE BUSINESS ANALYSIS MEDIA AWARENESS TECHNOLOGY MAPPING

EXTERNAL MARKETING INTERNAL MARKETING EXTERNAL MEDIA
FOCUS

INTERNAL MEDIA

D) TIMELINES

NEW MEDIA TYPES

ORGANIZATIONAL DESIGN
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Pairing nicely with an illustration background, | am often leading the charge on identity
design challenges. | work to create unique and own-able brand marks that are also
pragmatic and ready to use in any environment (or custom designed for a specialized
one). Good brand documentation is critical to long term success, and working from
mood board through style guide with the client, gives a lot of confidence in the long term
adherence to the brand.

LOGO & IDENTITY WORK
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The Adcom Group

ALL * INTERACTIVE * PRINT
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Good engaging design feels custom built. This
Step2 page for a contest highlights the joy
parents see in their kids play - and invites
them to share and win.

The Waorld's Brand & Property Marketplace
LICENSING | i eovaencers

ntemational Expo | Livegss

ABOUT OURSHOW | INDUSTRY NEWS. | SHOW MEDIA | TRAVEL & HOUSING

It Takes Less Than a Minute.
FREE Registration >

The next hot property. The next big thing.

It time o 1ap into the power of branded merchandisd 1o feach a eritical Mass, Gol a 1ég Up o the
compotiion and unleash your sales potential. Liconsing Intemational Expo is. your best stralegy to got a first
100K ot fomarmow's. hottest trends and create deals that move products off shalves.

7\ |CENSING

International Expo

Often a good interactive layout is a matter
of simplifying the complex. The Licensing
Expo design shown here cleaned up a
large amount of unnecessary information
and streamlined the registration process
from thirteen pages down to one.

Personal Information

Ul & WEB DESIGN
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FELLOWSHIPS IN
APPLIED STUDIES

REAL-WORLD APPLICATION
OF ACADEMICS

Hathaway Brown's Fallowships in Applied
Studiss is whers tha patantial in our young
women is fruly ignited. Studanis ara raleased
from their dessroom confines to puraus field
axpariances of their choica and acquire skills
Thal mater mast in the resl wiedd,

EMPOWERED

GIRLS

OUR UNIGUE STUDENT
PERSPECTIVE

Cuur girks are a vessel of untapped anargiss
that ready tham to riss boldly. Held safa and
supportad within an all-girls leaming
anvironmeant, they grow up belisving that
they can do anything because thay sas
atiar Hathaway Brown girs achieving theair
goals every day

CELEBRATED
COMMUNITY

LIFE-LONG LEARNING &
GIVING BACK TO OTHERS

The purgul of excellence is an elemally Burming passion for all
Hathaway Brown stakeholders - from alumnl and sponsons, 1o parners
and parants. Cur community lives o supporl. expand, and celsbrate the
ambitions of our girls. Lighting the way, now and forevarmone.

LIFE

SIGNATURE PREPARATORY APPROACH

DISTINGUISHED
CLASSROOMS

THE FOUNDATION OF
LEARNING

The core curriculum at Hathaway Brown provides a solid
tourdation upen which aur sludents can bulld their
knowdadge, skills, and confidence. Our dassrooms,
educators, and scholastic spaces uphald our schoal's
promizs and nationally recognized standing for acadamic
encellencs.

HATHAWAY BROWN / BRANDING A PEDAGOGICAL APPROACH
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YOUR BRAND g T S —
HEALTH

MONITORING

COMBINED WITH

PERFORMANCE

eights pes Manih gy
sauca gy

FINALLY EXPLORE
YOUR BRANDS

® AWARENESS
® PREFERENCE
® SENTIMENT
@ STICKINESS

ALL IN CONTEXT WITH OTHER EXISTING CAMPAIGN
AND OPTIMIZATION EFFORTS

In 2020 | soearheaded a product R&D intiative to create brand health dashboards

in Tableau that help connect performance marketing metrics with key brand

indicators to generate a rolling updatable brand score with regularly launched

surveys. BRAND HEALTH SCORING TOOL / TABLEAU DASHBOARD BUILD

LEE ADAMS NORRIS / IDENTITY & BRAND STRATEGY




In 2017 The Adcom Group expanded its service offerings to more consultative
models as the demand for more strategy lead creative increased. Moving from the
lead of the creative department to formalizing the offerings in a new Brand and
Audience Strategy team became my new role within the organization. Working with
recognizable regional and national brands such as GetGo, Papa John’s, Velosano,
Ridgid Tools, Big Brothers and Big Sisters, and Lubrizol - | produced brand
strategy guidelines, foundational documents, messaging matrices, and set overall
strategies in place that created new opportunities and impacts in market.

OTHER BRAND PLATFORMS & STRATEGIES DEVELOPED FOR:

o~ .
JetGosi

FOUNDRY

e

RIDGID Lubrizol
0,5

Hatha\VHYBrown Big Brothers Big Sisters

of Greater Cleveland

CLEVELAND CLINIC / VELOSANO BRAND

LEE ADAMS NORRIS / IDENTITY & BRAND STRATEGY




We’re growi
help you save.

With our new territories, we're poised to better cover
your needs this next season. And with easy rental and
sales options, you can spend less time on shipping and
mare time tending to your customers.

4 E2Rack handies rack recovery, st notfy us and we o the rest!

' to

With over T5%
of Florida
covered, there’s
agood chance
we can recover
from your
location.

el e

\ T 1

—

Starting in 2022, | took over the reins of marketing as the senior team lead at
Reusability, and it's sister brand EZRacks. With a large focus on marketing and
adding reusable packaging into circular supply chains, while reducing emissions
and waste in a number of key iundustries, | worked in a VC start-up model quickly
launching new brand materials for Reusability while maintaining ongoing efforts
from the older EZRack brand. Notably we won the best tradeshow booth design for
one of the largest plant tradeshows globally in 2023 for EZRack and won the Tesla

cassbtios —
In Your Retail Backyard
[Loues i BN

(sitebns  CoEREET CMioMYS

t

Pricing

2-Level Rack

3-Level Rack

4-Level Rack

S-LevelRack

Add'l Level Pricing Available

Start Shipping Today!

Powercell and Badboy Mowers Packaging accounts for Reusability.

!

Bad Boy Crate Return

Username*
TS + "Your Store Number" + @Reusability.com

Please complete this required field.
Submit.

Having Trouble Signing In?
Here's ac

=

Reusabilit

reusable packaging solutions

™

LEE ADAMS NORRIS / IDENTITY & BRAND STRATEGY & MORE
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